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list of electronic artwork files

01.01_symbol-black_cmyk.pdf
01.02_symbol-black_cmyk.png
01.03_symbol-black_rgb.jpg
01.04_symbol-black_rgb.svg
01.05_symbol-color_cmyk.pdf
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02.08_horizontal_rgb.svg
02.09_primary_cmyk.pdf
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0212_primary_rgb.svg
0213_secondary_cmyk.pdf
0214_secondary_cmyk.png
0215_secondary_rgb.jpg
0216_secondary_rgb.svg
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0218_square_cmyk.png
0219_square_rgb.jpg
02.20_square_rgb.svg
02.21_stacked_co_brand_cmyk.pdf
02.22_stacked_co_brand_cmyk.png

@ Futura Texas

02.23_stacked_co_brand_rgb.jpg
02.24_stacked_co_brand_rgb.svg

03.01_horizontal_black_cmyk.pdf
03.02_horizontal_black_cmyk.png
03.03_horizontal_black_rgb.jpg
03.04_horizontal_black_rgb.svg
03.05_horizontal_co_brand_black_cmyk.pdf
03.06_horizontal_co_brand_black_cmyk.png
03.07_horizontal_co_brand_black_rgb.jpg
03.08_horizontal_co_brand_black_rgb.svg
03.09_primary_black_cmyk.pdf
03.10_primary_black_cmyk.png
0311_primary_black_rgb.jpg
0312_primary_black_rgb.svg
0313_secondary_black_cmyk.pdf
03.14_secondary_black_cmyk.png
03.15_secondary_black_rgb.jpg
03.16_secondary_black_rgb.svg
03.17_square_black_cmyk.pdf
03.18_square_black_cmyk.png
03.19_square_black_rgb.jpg
03.20_square_black_rgb.svg
03.21_stacked_co_brand_black_cmyk.pdf
03.22_stacked_co_brand_black_cmyk.png
03.23_stacked_co_brand_black_rgb.jpg
03.24_stacked_co_brand_black_rgb.svg

04.01_horizontal_co_brand_white_cmyk.pdf
04.02_horizontal_co_brand_white_cmyk.png
04.03_horizontal_co_brand_white_rgb.jpg
04.04_horizontal_co_brand_white_rgb.svg
04.05_horizontal_white_cmyk.pdf
04.06_horizontal_white_cmyk.png
04.07_horizontal_white_rgb.jpg

04.08_horizontal_white_rgb.svg
04.09_primary_white_cmyk.pdf
0410_primary_white_cmyk.png
0411_primary_white_rgb.jpg
0412_primary_white_rgb.svg
0413_secondary_white_cmyk.pdf
0414_secondary_white_cmyk.png
0415_secondary_white_rgb.jpg
04.16_secondary_white_rgb.svg

0417 _square_white_cmyk.pdf
0418_square_white_cmyk.png
0419_square_white_rgb.jpg
04.20_square_white_rgb.svg
04.21_stacked_co_brand_white_cmyk.pdf
04.22_stacked_co_brand_white_cmyk.png
04.23_stacked_co_brand_white_rgb.jpg
04.24_stacked_co_brand_white_rgb.svg

05.01_center_babyface_duotone_stock.jpg
05.02_center_boy_duotone_stock.jpg
05.03_center_boyreading_duotone_stock.jpg
05.04_center_boysitting_duotone_stock.jpg
05.05_center_girlbubbles_duotone_stock.jpg
05.06_center_girldress_duotone_stock.jpg
05.07_center_girlflower_duotone_stock.jpg
05.08_center_girlsback_duotone_stock.jpg
05.09_ft_duotone_template.psd
0510_left_boyplaying_duotone_stock.jpg
0511_left_boysand_duotone_stock.jpg
0512_left_boyswing_duotone_stock.jpg
0513_left_girlbubbles_duotone_center.jpg
0514_right_boymap_duotone_stock.jpg
0515_right_girlbubbles_duotone_stock.jpg
0516_right_girlface_duotone_stock.jpg

00_social_template
06.01_map_campaign.png
06.02_map_campaign.png
06.03_map_campaign.png
06.04_map_campaign.png
06.05_map_campaign.png
06.06_map_campaign.png
06.07_photo_campaign.png
06.08_photo_campaign.png
06.09_photo_campaign.png
06.10_custom_map.png
06.11_custom_map.png
06.12_custom_map.png
06.13_custom_map.png

07.01_futura-letterhead
07.02_futura-poster-postcard
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Brand Identity Guideline

introduction

the brand the guideline

The Center for Public Policy Priorities (CPPP) is a statewide This identity guide has been developed to promote

think tank that analyses advocates for solutions that enable the proper usage of CPPP’s Futura Texas brand,

Texans of all backgrounds to reach their full potential. communications and media campaigns.

CPPP’s purpose is to document the negative impact of anti-

immigrant policies on families and the Texas economy, and These standards are to be consistently applied to all Futura
engage in public education advocacy to create a welcoming Texas brand interactions when creating brand-related
climate for immigrants and families. content.

The assets developed are for CPPP’s campaign named
“Futura Texas” in documenting the negative impact of anti-
immigrant policies on families and the Texas economy.
The tagline “prosper. together.” is used along side the
campaign name.

@ Futura Texas Brand Identity Guideline 04



Identity Elements
Logo

01.01_symbol-black_cmyk.pdf
01.05_symbol-color_cmyk.pdf
01.09_symbol-white_cmyk.pdf

symbol

The core visual element for Futura Texas is a location
pinpoint graphic. The pinpoint represents the geographical
significance of home. The star in the center of the pinpoint
relates to the campaign’s Texan identity.

The Futura Texas pinpoint should always be paired with
the Futura Texas logo and follow the structural system.

@ Futura Texas

symbol
(color)

symbol
(black)

symbol
(white)

Brand Identity Guideline
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Identity Elements
Logo

0213_secondary_cmyk.pdf
0313_secondary_black_cmyk.pdf
0413_secondary_white_cmyk.pdf

logotype

The logotype is to be written only in Title Case, where the
first letter of each word is written in uppercase.

The logotype uses Futura Font to resemble the modernism

of the pinpoint symbol, which represents the Futura Texas
brand.

@ Futura Texas

logotype
(color)

logotype
(black)

logotype
(white)

Futura
Texas

Futura
Texas

Brand Identity Guideline
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Identity Elements
Logo

02.09_primary_cmyk.pdf
03.09_primary_black_cmyk.pdf
04.09_primary_white_cmyk.pdf

tagline

The tagline for Futura Texas is “prosper. together.”
The significance of the tagline, represents the notion that
when immigrants prosper, everyone prospers.

The tagline should always be used in conjunction with the
Futura Texas pinpoint and the Futura Texas logo and follow
the structural system.

The tagline is to be written only in lower case, where the
letters of each word are written in lowercase. The words

“prosper” and “together” should always have periods.

The tagline uses Futura Font to resemble continuity and the
modernism of the Futura Texas brand.

@ Futura Texas

tagline
(color)

tagline
(black)

tagline
(white)

Futura Texas

prosper. together.

Futura Texas

prosper. together.

Futura Texas

prosper. together.

Brand Identity Guideline 07
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Logo

02.09_primary_cmyk.pdf
03.09_primary_black_cmyk.pdf
04.09_primary_white_cmyk.pdf

primary lockup

The primary lockup ballances the symbol, lockup, and tagline
in perfect harmony. As such, it should be used in a majority
of situations.

The size and position relationships of the elements within
an approved signature configuration are fixed, and must
not be altered at any occasion. All signatures should follow
exactly as shown in this guideline and use only provided
electronic artwork.

@ Futura Texas

primary lockup
(color)

Futura Texas

prosper. together.

primary lockup
(black)

Futura Texas

prosper. together.

primary lockup
(white)

Futura Texas

prosper. together.

Brand Identity Guideline 08
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0213_secondary_cmyk.pdf
0313_secondary_black_cmyk.pdf
0413_secondary_white_cmyk.pdf

secondary lockup

The secondary lockup for Futura Texas is the location
pinpoint graphic paired with the Futura Texas logotype sans
the tagline.

This lockup is useful in situations that call for a small
signature, and when the circumstances require brevity.

The pinpoint graphic should be on the left of the logotype.

@ Futura Texas

secondary lockup
(color)

secondary lockup
(black)

secondary lockup
(white)

Futura
Texas

Futura
Texas

Brand Identity Guideline
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Logo

0217_square_cmyk.pdf
0317_square_black_cmyk.pdf
04.17_square_white_cmyk.pdf

alternative square lockup

An alternative square lockup form for Futura Texas is the
location pinpoint graphic above both the Futura Texas
logotype, and the “prosper. together.” tagline.

This lockup is useful in situations that call for a tall or square
logo.

The pinpoint graphic should set to the center above the

logotype. The tagline justifies itself to the center of the
logotype.

@ Futura Texas

alternative square lockup
(color)

alternative square lockup
(black)

alternative square lockup
(white)

Futura Texas
prosper. together.

Futura Texas
prosper. together.

Futura Texas
prosper. together.

Brand Identity Guideline
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Logo

02.01_horizontal_cmyk.pdf
08.01_horizontal_black_cmyk.pdf
04.05_horizontal_white_cmyk.pdf

alternative horizontal lockup

An alternative horizontal lockup form for Futura Texas is
the location pinpoint graphic to the left of the Futura Texas
logotype.

This lockup is useful in situations where there is a shortage
of vertical space.

The pinpoint graphic should be on the left of the logotype,

and should be alighed with the upper boundary of the
logotype. There is no tagline.

@ Futura Texas

alternative horizontal lockup
(color)

¥ Futura Texas

alternative horizontal lockup
(black)

¥ Futura Texas

alternative horizontal lockup
(white)

¥ Futura Texas

Brand Identity Guideline 11



Identity Elements
Logo

anatomy and clear space

The Futura Texas logo features a red pinpoint symbol, paired
with logotype and a tagline in Futura typography.

The Futura Texas logos are most effective when surrounded
by as much open space as possible.

A minimum amount of clear space must surround the
logotype at all times, and nothing should come within
the space border. See the diagrams to the right for the
appropriate clear space for the logotypev

@ Futura Texas

primary lockup
space configuration grid

2X

2x

2X
secondary lockups
space configuration grid
[] [X
0.5x
| les
X
2x ==
2x ‘ ‘
X
0.5x 1 m
rosper rogerner
2x

Brand Identity Guideline 12



Identity Elements
Logo

02.09_primary_cmyk.pdf
0213_secondary_cmyk.pdf
02.01_horizontal_cmyk.pdf
0217_square_cmyk.pdf

minimum size

The brand logos should always be used in a size that

is both readable and appropriate for the given format.

To ensure visibility and legibility, the logos should never be
presented smaller than the height dimension requirements
shown on this page.

Applications using alternative reproduction techniques such
as embroidery and silkscreen may require presenting the
logos at larger sizes than indicated here.

Suggested minimum print and screen reproduction size
is provided below for each signature. These are only
minimum sizes. Logos should be sized appropriately
for the piece being designed.

The logos should not measure smaller in height than
the below measurements.
Primary lockup:

43 inches, or 32 pixels

Secondary lockup:
40 inches, or 30 pixels

Alternative lockup square:
.75 inches, or 56 pixels

Alternative lockup horizontal:
18 inches, or 14 pixels

@ Futura Texas

Primary lockup

Futura Texas A43in.
prosper. together. 32 pX.
Secondary lockup
Futura A40in.
Texas 30 px

Alternative lockup square

9 75in.

56 px
Futura Texas
prosper. together.

Alternative lockup horizontal

@ Futura Texas ‘ 18in.
14 px.

Brand Identity Guideline
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Logo

one-color reproduction

The Futura Texas logos must always be easy to read

and be readily identifiable. Background colors must

be considered carefully in terms of darkness and intensity in
contrast to the logo artwork. A method

for determining appropriate contrast is demonstrated
through the use of a gray-scale background applied

to a white or black logo.

The chart below depicts the circumstances in which

the logo colors are determined. (O = white of the page, and
100 = black) When the background value is less

than 20% of the gray scale, the logo should be used

in positive form (black). When the background value is
greater than 20% of the gray scale, the reverse form (white)
of the logo should be used.

100% 90% 80% 70% 60% 50% 40% 30% 20% 10% 0%

‘ white logo black logo

Futura Futura Futura Futura Futura
Texas Texas Texas Texas Texas

BG: Black 100 % BG: Black 90 % BG: Black 80 % BG: Black 70 % BG: Black 60 %
Logo: white Logo: white Logo: white Logo: white Logo: white

Futura Futura Futura Futura Futura

Texas Texas Texas Texas Texas
BG: Black 50 % BG: Black 40 % BG: Black 30 % BG: Black 20 % BG: Black 10 %

Logo: white Logo: white Logo: black Logo: black Logo: black

@ Futura Texas Brand Identity Guideline 14



Identity Elements
Logo

unacceptable uses

Correct and consistent use of logos are an essential part of
building the Futura Texas brand equity. While a great deal of
flexibility has been built into the visual identity system, the
use of each element has been carefully defined.

For all of the signatures, there are certain ways in which it
should never be used:

® with a stroke

® inany color but black or white

*  symbol in another color

®  color fill

®  squished or stretched

®* inatypeface other than Futura

® onanangle

* with tagline

® capitalization of logotype

* wrong symbol / logotype spacing

* use of black logo over a photograph
® placing the logo in a container shape of any type

@ Futura Texas

Futu xXas

er. together.

Brand Identity Guideline
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Identity Elements
Logo

primary palette

The colors for the Futura Texas campaign are specific to
the following prescribed colors. No other colors should be
used within the visual identity ecosystem to maintain brand
consistency.

RGB colors should be used for web media.

CMYK colors should be used for printed media.

@ Futura Texas

red

blue

white

grey

black

CMYK color

RGB / HEX color

23
30
E8171E

28

54

100
1C3664

Pantone color

PANTONE
185C

PANTONE

A<XZO

O N O O

255
255
250
FFFFFA

PANTONE
White 000C

77
77
77
4D4D4D

0]

20

39
001427

PANTONE

PANTONE

Brand Identity Guideline
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Typography

main typeface

Futura Texas’s visual identity has a familiarly named typeface,
Futura. A sans-serif typeface is future forward and efficient,
and represents the modern appeal of the Futura Texas
brand.

¢ Futura Texas

Futura Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890!@#$%"& * () +=2<>

Futura Bold
18pt / 21pt

Futura Medium

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$%"&*()+=7<>

Futura Medium
18pt / 21pt

Futura Medium ltalic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
12345678901@#5%"& *()+=2<>

Futura Medium ltalic
18pt / 21vvpt

Brand Identity Guideline 17



Identity Elements
Typography

secondary typeface

For sub-headers, Futura Texas uses Century Schoolbook
Bold text. For body text, Futura Texas uses Century
Schoolbook Regular text.

@ Futura Texas

Century Schoolbook Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ ﬁ’;’t‘t/“g ;Choo'bo"k Bold
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%* &*()+=7<>

Century Schoolbook Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ ﬁe't“/“g Stchoo'book Regular
abcdefghijklmnopqrstuvwxyz R
1234567890!@#3$% " &*()+=7<>

Brand Identity Guideline
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Typography

typographic hierarchy

In the case of reports, articles, and content with long-form
text, the following typographic hierarchy must be followed.
Headers will be in the Futura text, sub-headers must be in

Century Schoolbook Bold, and body text will be in Century
Schoolbook Regular text.

@ Futura Texas

Header One

Eaque verum rempore ssequod ignimaio et odis ut
alibusaerum reris aut quia nus ad que liquiae il
lumquunt am, sit, utestium qui dendips anisci que

Header Two

nihil isciandit ut officab oresti conecer ionsecera

sit repra denditae ommodit atibea expliqu isciam
quatati omnihilic to moles volorum lacearu ndeless
imetusam quis aut eium a cum alis eatem reroria
quam volum videratur alique perrovidi aperspe rfer-
natur, consece perferf erumquatis restotatus voloren
delestecepta int aut earum nobit voluptae exernate
adipis alibus aut es volupta spernatis exeriasit

Header Three

voluptatur autendi onseque pero iducilitati omnis
mincturem eaquodiam esequae namus suntiam, vo-
luptate eaquat lati aut et alit, omnit pliassi musant
ut modipsum volest, ut et haris nation rest, odipi-

Brand Identity Guideline 19



Identity Elements
Co-brand

02.21_stacked_co_brand_cmyk.pdf
02.03_horizontal_co_brand_cmyk.pdf

co-brand usage

Because the horizontal lockup compliments CPPP’s logo,
it should be the logo used when collaborating with another
brand. These co-brand logos may appear in presentations,
internal printed materials or other relevant contexts.

The partner’s logo should not be larger than the x-height

of the Futura Texas logo, and the partner’s logo should
always use the black, white, or grayscale version to maintain
balance and unity. Appropriate space should be placed in
between the two logos to visually separate them.

@ Futura Texas

horizontal lockup co-brand

X

¥ Futura Texas

CENTER for PUBLIC POLICY PRIORITIES

CENTER /or PUBLIC POLICY PRIORITIES W Futura Texas

¥ Futura Texas

CENTER for PUBLIC POLICY PRIORITIES

CENTER for PUBLIC POLICY PRIORITIES ¥ Futura Texas

Brand Identity Guideline
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Visual System Elements
Photography

05_photos (folder)

photo treatment

Photography is essential to engaging and personable Futura
Texas social content. 10 photographs are provided in this

document to use across web, print material and other media.

These photos should be used under Futura Texas social
content and should be accompanied by the logotype or tag
line. Depending on the photo background, the dark logo or
the white logo should be used. Future photos should show
happy families and children and be of high quality.

Size: 1600 x 900 Pixels
Duotone Treatment (Gradient Layer Process in Photoshop)

@ Futura Texas

Brand Identity Guideline
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Visual System Elements
Photography

05_photos (folder)

photo usage and treatment

@ Futura Texas Brand Identity Guideline 22



Visual System Elements
Social Media

campaign system

Futura Texas utilizes a unique approach in presenting CPPP’s
complex messaging to a broad audience.

By pairing engaging facts with large graphics, the messages
stand out in a social media feed. Bold text and imagery
connote Futura Texas’s brand while conveying essential
information.

Follow the supplied template and, if possible, streamline all
message for clarity and brevity.

@ Futura Texas

There are
4.3 million
immigrants living

in Texas. 16.5%
of the total Texas
population,

(?n- out of every
six Texans is an

q:.y,:::;;" o Futura Texas
of immigrant TS
families,

Brand Identity Guideline
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Visual System Elements
Social Media

06_social_media (folder)

campaign system: photos

The photo campaign utilizes the blue duotone photography
behind the white text of Century Schoolbook. Both legible

and striking, this key combination is best for eliciting Texas bilingual
education for
English learners
is a growing need

emotional response and calling viewers to action.

for schools.

During the up from 14.5%
2015-2016 school in the 2004-2005
year, 18.3% of. school year. o
students received \ Underinvestment
ELL education e - in ELL education fas

) @~ 0

is likely to

inhibit Texan

students whao,

speak Spanish e W ..

=

at home. “ i y ‘:‘ =
) a,“““ ‘ Futura Téxdas:

prosper. together.

@ Futura Texas Brand Identity Guideline 24



Visual System Elements
Social Media

06_social_media (folder)

campaign system: maps

The map campaign utilizes Futura Bold atop a custom
rendered map in the brand’s palette. The map addresses its
bold borders without overwhelming the message. The best
use of this system is to convey technical, statistical, and
geographical information in an easy to understand format.

One out of every
six Texans is an

More map view may be taken from

snazzymaps.com/style/129689/borders. i m m ig ra nt & Y 4
Many are part
of immigrant

families.

There are

4.3 million

immigrants living Futura Texas
in Texas. 16.5% prosper. together.
of the total Texas

population.

@ Futura Texas Brand Identity Guideline 25



Visual System Elements
Application

07_print_assets (folder)

print assets

A series of templates for Posters, Postcards, and Reports report template
utilizes the aforementioned photography and type hierarchy.

Header One

CENTER i PUBLIC PoLicY PRIORITIES © FuturaTexas

Futura Texas Header One

Header Two

postcard
)
Futura Texas Futura Texas
Header Header,

Foturs Texas Hoader

@ Futura Texas

poster

@

Futura TexasiHeadé AN

-

«
&
D
o
«
€
b
€
®
«
.
€
©
®
.
o

§®%00000sss

5 OFutura Texas

Brand Identity Guideline 26



Visual System Elements
Application

postcard mock-up

Futura Te)éas
Header

@ Futura Texas Brand Identity Guideline 27



Visual System Elements
Application

poster mock-up

oy
- = N

Futura Texas Heud:é'

.
-
>

"

00608060 nPO®S 85500

[
e
.
.
€
€
@
€
€
.
e
®
®
@
®
[
®
®

\.
-—
(0 h

Futura Texas Header Futura Texas Header
Quisque varius turpis id faucibus maximus. Curabitur at nibh a nisl

Vivamus a risus iaculis, sodales lorem vel, consectetur elit. Phasellus
tristique blandit. Cras in odio eu ante efficitur volutpat vitae at elit.

gravida, ex vitae rhoncus pulvinar, sem mauris scelerisque massa, vitae
efficitur felis elit sed risus. Nullam rutrum pretium nisi vel vehicula.
‘Phasellus nec efficitur massa, vel feugiat purus. Suspendisse pretium
augue mollis sodales pretium. Maccenas dapibus venenatis lco. In

Nulla a felis vitae risus pulvinar maximus vel eu leo. Nam vitae urna

inculis, pretium enim sit amet, hendrerit purus.

pharetra tempus sagittis.
Morbi vehicula ante pellentesque, cursus lorem eu, pretium arcu. Donec

Cras facilisis est ac sem sagittis, ut sodales dui fringilla. Nunc maxi- pellentesque nulla eu luctus dapibus

Jaoreet. Tn ut metus

t amet ex laoreet, vitae dapibus arcu

CENTER /ur PUBLIC POLICY PRIORITIES ¥ Futura Texas

@ Futura Texas Brand Identity Guideline 28



Visual System Elements
Application

report mock-up

Header one

Sed vitae lacus auctor, hendrerit
ipsum at Nam eleifend. pg. 6

tibulum leo. Nunc condimentum
ligula quis Mauris viverra. pg. 7

es O FuturaTexas

f

@ Futura Texas
Brand Identity Guideline 29



Visual System Elements

Application

report mock-up

@ Futura Texas

Futura Texas Header One

Vivamus a risus iaculis, sodales lorem vel, ihit quo
quo officat endebisti occulpa ruptae cupici que ver-
atas nis debit voloremquisi dolentu recus, sum rem
fugitianto dicium natem hit anda non con ra cus ma
dis aut porrum, quissunt et evendis acea siti aut qu-
asitas moluptu ribusam hil ipicae pliquasitam quos
eos poreped quia dolent asinvel iquiberum. Eaque
‘verum rempore ssequod ignimaio et odis ut alibu-
saerum reris aut quia nus ad que liquiae il iumqu-
unt am, sit, utestium qui dendips anisci que

Header Two

nihil isciandit ut officab oresti conecer ionsecera

sit repra denditae ommodit atibea expliqu isciam.
quatati omnihilic to moles volorum lacearu ndeless
imetusam quis aut eium a cum alis eatem reroria
quam volum videratur alique perrovidi aperspe rfer-
natur, consece perferf erumquatis restotatus voloren
delestecepta int aut earum nobit voluptae exernate
adipis alibus aut es volupta spernatis exeriasit

Header Three

voluptatur autendi onseque pero iducilitati omnis
mincturem eaquodiam esequae namus suntiam, vo-
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